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China

= China’'s economy, in particular private consumption, was weak due to the pandemic in '22. While the dynamic
zero Covid policy will stay for a while, it is unlikely that we will see another citywide lockdown as in Shanghai
earlier this year.

= China will focus more on economic growth, especially after the 20t Party Congress in October, and may
announce more meaningful stimulus policies to boost domestic consumption.

= We expect China’s economy to have a gradual recovery driven by consumption in the second half of this year as
market disruptions caused by Covid lockdowns are normalizing and macro concerns such as inflation should

peak in 3Q22.
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China - Rising Local Brands

Retail Sales of Major Sportswear Brands in China vs. 2019
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Li Ning - Professional Categories to Strengthen the
Resilience

Retail Sell-through — YoY Change (2022H1)
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China - Rising Local Brands

Passenger Vehicle Market Share in China by Brand Origin (Trailing Twelve Months) and Ranking in China by Brand
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China - Early Adopters of New Technologies

Type of Vehicle Considered for the Next Car (% of Respondents)
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China - Early Adopters of New Technologies

China NEV Monthly Sales Volume and Penetration Rate
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Competitive Landscape of China’'s EV Market
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China - Deeper Engagement With Online Services

China E-commerce GMV Growth and Penetration
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Online Penetration by Categories
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China Food Delivery Market (RMB billion)
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Meituan: Segment Revenue Growth Outlook
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China - Premiumization Remains the Mainstream

China Resources Beer Sub-premium and Above Prestige Skincare Growing Faster than Mass
Volume Trend
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China - Domestic Tourism and Repatriation of Luxury

Consumption

Domestic and International Air Traffic vs. 2019
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Global Top 5 Travel Retailers Ranking by Revenue, 2021
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Location of Chinese Consumer Luxury Fashion Spend
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India

India consumption has continued to show robust growth since COVID-19 from a low base after the country
experienced a few shocks including demonetization, RERA, and GST reform from previous years.

Leading companies have navigated well throughout the period because unorganized or small players have
vanished during tough times, losing their share to branded companies. Industries have become much more
formalized through reforms and the ease of doing business in the country has significantly improved.
Digitalization also benefited larger companies by allowing them to distribute and market their products and

brands much more efficiently than before, which also led to share gain opportunities for leading companies.

Indian Consumer Companies’ Revenue Growth Trend Market Share Gains for Large Players
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India

Consumer companies have been proactively raising prices since last year to pass on cost inflation to
consumers, leveraging the pricing power of their strong brands. We expect double-digit top line growth to
continue for 2022 but mainly driven by ASP while volume will remain flat amid an inflationary environment.

However, cost inflation should peak in 2QFY23 which should benefit consumer companies’ profitability and

volume growth should recover in coming quarters.

Volume vs. Price Growth Across Companies in 1QFY23 Spot Price vs. FY22 Average Price
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India

= From a long-term perspective, we believe consumption in India still has a long runway ahead, as an

estimated 400 million+ Indians will join the consumer class for the first time between 2020 and 2030".

India FMCG - Huge Headroom for Growth
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ASEAN

ASEAN economy and consumption showed a decent recovery in 2022 along with reopening, while many
countries also benefitted from strong commodity prices such as crude palm oil.
Thailand has been one of the countries in the region proactively reducing Covid-related restrictions to attract

tourists and we expect visitations to accelerate in the second half of this year.

Thailand: AOT Passenger Traffic as a % of 2019 CPALL: Traffic Improvement Resulted in Strong SSSG
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ASEAN

= Indonesia’s economy showed a strong recovery on the back of reopening and healthy economic activity

supported by strong trade flows.
= Philippines’ economy also shared the similar trend where we have witnessed a strong recovery in

consumption thanks to reopening of the country.

Indonesia and Malaysia Are Two Key Net Commodity Indonesia Banks: Loan Growth in 2Q22
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Korea and Taiwan

Digitalization accelerated everywhere since the pandemic, as it also did in Korea where e-commerce
penetration reached 37% in 2021 - one of the highest penetrations in the world.

Overall, consumption growth has seen a gradual recovery in Korea along with reopening this year.
However, inbound tourism into Korea, which relies heavily on Chinese visitors, has not shown a recovery
yet.

Taiwan consumption was weak due to the Covid resurgence this year and consumer confidence declined

further in July to a new post-GFC low of 63.1, while July sales recovered largely on a low base effect.

E-Commerce Penetration by Country

Taiwan Retail Sales vs. Consumer Confidence Index
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Disclaimer & Information for Investors

This document is intended for Professional/Accredited Investors only.

No distribution, solicitation or advice: This document is provided for information and illustrative purposes and is intended for your use only. It is not a solicitation, offer or
recommendation to buy or sell any security or other financial instrument. The information contained in this document has been provided as a general market commentary only and does
not constitute any form of regulated financial advice, legal, tax or other regulated service.

The views and information discussed or referred in this document are as of the date of publication. Certain of the statements contained in this document are statements of future
expectations and other forward-looking statements. Views, opinions and estimates may change without notice and are based on a number of assumptions which may or may not
eventuate or prove to be accurate. Actual results, performance or events may differ materially from those in such statements. In addition, the opinions expressed may differ from those
of other Mirae Asset Global Investments’ investment professionals.

Investment involves risk: Past performance is not indicative of future performance. It cannot be guaranteed that the performance of the Fund will generate a return and there may be
circumstances where no return is generated or the amount invested is lost. It may not be suitable for persons unfamiliar with the underlying securities or who are unwilling or unable to
bear the risk of loss and ownership of such investment. Investors should ensure they fully understand the risks associated with the Fund and should also consider their own investment
objective and risk tolerance level. Investors are advised to seek independent professional advice before making any investment.

Sources: Information and opinions presented in this document have been obtained or derived from sources which in the opinion of Mirae Asset Global Investments (“MAGLI") are reliable,
but we make no representation as to their accuracy or completeness. We accept no liability for a loss arising from the use of this document.

Products, services and information may not be available in your jurisdiction and may be offered by affiliates, subsidiaries and/or distributors of MAGI as stipulated by local laws and
regulations. Please consult with your professional adviser for further information on the availability of products and services within your jurisdiction. This video is issued by Mirae Asset
Global Investments (Hong Kong) Limited and has not been reviewed by the Securities and Futures Commission.

Information for EU investors pursuant to Regulation (EU) 2019/1156: This document is a marketing communication and is intended for Professional Investors only. A Prospectus is
available for the Mirae Asset Global Discovery Fund (the “Company”) a société d'investissement a capital variable (SICAV) domiciled in Luxembourg structured as an umbrella with a
number of sub-funds. Key Investor Information Documents (“KIIDs") are available for each share class of each of the sub-funds of the Company.

The Company's Prospectus and the KIIDs can be obtained from www.am.miraeasset.eu/fund-literature . The Prospectus is available in English, French, German, and Danish, while the
KIIDs are available in one of the official languages of each of the EU Member States into which each sub-fund has been notified for marketing under the Directive 2009/65/EC (the “UCITS
Directive”). Please refer to the Prospectus and the KIID before making any final investment decisions.

A summary of investor rights is available in English from www.am.miraeasset.eu/investor-rights-summary.

The sub-funds of the Company are currently notified for marketing into a number of EU Member States under the UCITS Directive. FundRock Management Company can terminate such
notifications for any share class and/or sub-fund of the Company at any time using the process contained in Article 93a of the UCITS Directive.

|  THIS MARKETING COMMUNICATION IS FOR PROFESSIONAL/ACCREDITED INVESTORS ONLY Mirae Asset Global Investments



16

Disclaimer & Information for Investors (Cont.)

This document is intended for Professional/Accredited Investors only.

Hong Kong: It is intended for Hong Kong investors. Before making any investment decision to invest in the Fund, Investors should read the Fund's Prospectus and the information
for Hong Kong investors (of applicable) of the Fund for details and the risk factors. The individual and Mirae Asset Global Investments (Hong Kong) Limited may hold the individual
securities mentioned.

Singapore: It is not intended for general public distribution. The investment is designed for Institutional investors and/or Accredited Investors as defined under the Securities and
Futures Act of Singapore. This document is issued by Mirae Asset Global Investments (Hong Kong) Limited and has not been reviewed by the Monetary Authority of Singapore. Please
consult with your professional adviser for further information on the availability of products and services within your jurisdiction.

Australia: The information contained in this document is provided by Mirae Asset Global Investments (Hong Kong) Limited (“MAGIHK"), which is exempted from the requirement to
hold an Australian financial services license under the Corporations Act 2001 (Cth) (Corporations Act) pursuant to ASIC Class Order 03/1103 (Class Order) in respect of the financial
services it provides to wholesale clients (as defined in the Corporations Act) in Australia. MAGIHK is regulated by the Securities and Futures Commission of Hong Kong under Hong
Kong laws, which differ from Australian laws. Pursuant to the Class Order, this document and any information regarding MAGIHK and its products is strictly provided to and intended
for Australian wholesale clients only. The contents of this document is prepared by Mirae Asset Global Investments (Hong Kong) Limited and has not been reviewed by the Australian
Investments & Securities Commission.

Swiss investors: This document is intended for Professional Investors only. This is an advertising document. The Swiss Representative is 1741 Fund Solutions AG, Burggraben 16, CH-
9000 St. Gallen. The Swiss Paying Agent is Tellco AG, Bahnhofstrasse 4, CH-6431 Schwyz. The Prospectus and the Supplements of the Funds, the KIIDs, the Memorandum and Articles
of Association as well as the annual and interim reports of the Company are available free of charge from the Swiss Representative.

UK investors: This document is intended for Professional Investors only. The Company is a Luxembourg registered UCITS, recognised in the UK under section 264 of the Financial
Services and Markets Act 2000. Compensation from the UK Financial Services Compensation Scheme will not be available in respect of the Fund. The taxation position affecting UK
investors is outlined in the Prospectus. This document has been approved for issue in the United Kingdom by Mirae Asset Global Investments (UK) Ltd, a company incorporated in
England & Wales with registered number 06044802, and having its registered office at Octagon Point, 5 Cheapside, London EC2N 6AA, United Kingdom. Mirae Asset Global
Investments (UK) Ltd. is authorised and regulated by the Financial Conduct Authority with firm reference number 467535.

Copyright 2022. All rights reserved. No part of this document may be reproduced in any form, or referred to in any other publication, without express written permission of Mirae
Asset Global Investments (Hong Kong) Limited.
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